A Storefront Studio is...what?

' Roslyn Revitalization
on the move

by Jim Fossatt
Jir@nketribure_com

ROSLYN - Storefront Stu-
dio isn't a place. It's a project,
and more so it's a seed Uni-
versity of Washington (UW)
Professor Jim Nicholls planted
six years ago spreading roots
into several areas of the state.
Storefront benefits Nicholls's
senior architecture students
and the communitics whaose
dreams they transform into
real plans and drawings.
When HRoslyn Revitalization
members heard about Store-
front, they jumped on it
- “Storefront will bring enenty
and direction to our town,” said
Roslyn Revitalization Vice Pres-
ident Jenny Aurit.

“Simply put, we go into a
community,” Nicholls - said,
“research, talk, tour, listen,
and then, in a series of meet-
ings, define and refine the
community’s viston of itsell.”

“The way it's been work-
ing," he said, "we actually be-
come a third party facilitator,
an arbitrator of sorts, provid-
ing people with a process that
brings everyone to the same
page, i.e., a vislon everyone
gan agree on, Cur approach is
working very, very well.”

Cost for Nicholls and com-
pany ¥ About #12,000 - a frac-
tion of what it would cost to
hire an architeetural firm to

produce conceptual drawings

say, for what Roslyn wants its
main street to look like.

First Day in Roslyn

Friday, Apr. 3, Nicholls and
his crew appeared in Roshm, at
Pennsylvania Avenue's North-
west Improvement Building,
for the first of four sessions de-
signed to sort out the town's vi-
sion of itself, a task ultimately
made possible, as Nicholls ex-
plained, by UWs suite of hi-
tech hardware and software.

“We can take photographs
of the downtown area, for ex-
ample," he sald, “and overlay
improvements to show what it
would look like.”

Asked if he and his team
oosts out those improvements
as part of the package,
Nicholls said, "Not in detail,
but we've done that for some
communities. We do study a
town's economy and try (o de-
sign within what we estimate
to be feasible. I've done this
for so many years, I'm getting
good at delivering realistic
plans. With local partnerships
and grants, most communities
can getl started with what re-
sources they have available.”

Friday's meeting offered
residents of any standing in
Hoslyn a chance to describe
thelr visions, Nicholls and his
students simply listened.

The uninitiated may won-
der why some speakers, as
vou will see below, focused on

people-talk, past and present,
rather than building-and-
street-talk. That’s because
Nicholls  believes  design
brands a community, and de-
sign must always reflect the
character and the dream = of
the people in the community.

A Vision of Their Town

Here below are excerpts
from some of the presenta-
tions heard Friday night.

Mayor Jeri Parter was
first to speak. She read from a
prepared statement empha-

sizing what she thought was
the head and heart of Roslyn:
industry. “The people who
built this town were rough
and tough, Coal miners and
loggers. They played hard and
they worked hard.”

Connie Wanechek, repre-
senting Roslyns Cemetery
Commission, painted Roslyn as
a classic American melting pot.

Januszkiewics,
Vice-Chair of the Historie
Roslyn Planning Commission
listed a litany of assets he felt
Roslyn possesses: a diverse

population touting an inven-
tory of unique skill sets, vacant
lots for infilling, architectural
diversity harmonized by com-
mon features, and a pedestrian
friendly downtown.
Januszkiewicz also pointed
out what he thought Roslyn
needed: a consolidated vision,
a solution for mixed-use zon-
ing, a way to win over and “get
along” with the captains of de-
velopment, a plan to remodel
with historical accuracy, and a
strategy to deal with franchise
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. busineses when they come knocking
at Roslyn's docr. ¥
Feal Estate Agent Mare Rich won-
dered hew the town might compete with
Gamcadin when it bullds cast, without sac-
rificing Roslyn's flavor. He also pointed

vout the importance of branding in the

marketing formula Roslvn chooses.

“In Bali,” b zabd, it took them ex-
actly one gencration (o bet the workl
knvow thelr eountry was home to the
maost benutiful people. Thay set out to
image themselves that way with an ef-
fective branding tactio, and that's ex.
actly what they accomplished - in one
peneration.”

Roslyn  Revitalization president
.fﬂmq'_l'rr Basterrechea presented her
commenis in the form of questions ghe
wanted Nichaolls and his froup 0o Con-
slder

“What signage and signage sodes
will work in Roslyn¥" she befan
“What pedestrian-related safety issnes
should we entertain? The Coal Mines
Trail dizappears in Roglyn = how can
we sidress that™"

JENNIFER BASTERRECHEA tarpetcd
signaga as o of severnl fssues she kel
Foalyn should addross. Ay Fomucd pheda

ANDY JANUSZEKIEWICE detalled &
hgalshy Bt of the challenfes he fecls
Roalyn faces, and an squally healthy bst
ol the towm's Awsrta B P et

Resldent Bob  Hornbein  said,
"When you're In Roslyn, you get the
sense you're foing hack 50 vears. Not
many communities possess that quality
Hao, hew do we adapt o change without
being overtaken by change?™

Kanoashibushon prezented hersell
to the group dressed in period . gar,
complete with a bonnet, to deliver a
slide show highlighting Reslyn's Alro-
American heritage.  Kanashibasshan,
considered by many ns one of the
town'’s mast informed tradition bearers,
dizplaved an uncanny memary for sto-
rics about people long passed, evoking
smiles and lsughter from the audience

“Whateber you do te Roglyn,” she
winked, directing her comments to
Nicholls, “do it lihe you're dolng it for
vour grandmother. Do it with respect
nnf lowee,”

Nuts and Bolis: Will It Work?

Storcfront Is only ane meeting into
the project, but will it work? Will the in:
vestment of time and anergy produee
results, especially at a juncture in this
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“Crver the last six vears we've been
running HStorefront,” Nicholls said,
“wo've goen rédulls in several commu-
nithes, Including University Way in Seat-
e, Eent, and Des Moines. Smart
combinations of grant work and divel-
oping local business parinerships pro-
duce results.”

“We've alresdy applied for two
Erumts,” Basterrechea sail. “It's money
the county is allocating from a pot the
state set nside for historical Preserva-
tion. One of those grants will allow us
to help bocal businesees iImprove their
facades, a praject that can grow from
th work wa're daing with Swwrefrane.™

For more information on the
Storefront Studio Project in Roshm
contact Roshm Revitalization at
roslynrevitalization.org
or 509-649-3650.



